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24" January, 9.30 - 11.30 GMT (10:30 - 12:30 CET) o



|~

Housekeeping

TWO SIDES

Please ask questions throughout

-1 We will have 15 minutes at the end of the webinar for questions
We will follow up on all questions we haven’t been able to answer live

Use the thumbs-up to up-vote your favourite questions

Please don‘t put your questions in the chat function.

But feel free to put any other comments in this section, chat among
yourselves or post any ideas you might have!

This session is being recorded. A copy will be shared afterwards!

& Recording...
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Agenda (Times GMT, London)

TWO SIDES

9.30 GMT  Welcome, Introductions and Agenda

935-940 Two Sides Structure & Overview

9.40-10.10 Two Sides Campaign Activity, Progress & Development

The European economy - from one shock to the next !
10.10 -10.55 Andrea Boltho, Emeritus Fellow of Magdalen College, Oxford, and Director of Oxford
Economics.

10.55-11.15 Two Sides Marketing Materials and Tools

11.15-11.30 Questions and Your Comments



Partners Seminar 2025

What do we want you to get out of this?

To be informed about;

The campaigns we run

Our plans for 2025

How to make the most out of your membership
The tools and resources available to you
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About Two Sides

Founded in 2008, Two Sides is a
global not-for-profit, membership
organisation promoting the unique
sustainable and attractive attributes
of print, paper and paper-based
packaging.

600 members globally

Members include;

Industry associations, paper manufactures and distributors, printers, mailing houses, postal
operators, envelope manufacturers, packaging convertors, OEMS (like, Canon, HP, Xerox). ..



Europe - Country Managers

Martyn Eustace

Chairman
Josh Birch R
Campaign
Manager
Two Sides UK

,l
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: . Jan Le Moux

& Country Manager
Two Sides France

Jonathan Tame
Managing Director
Two Sides Europe

Pedro Feli
Country Mdnager
Two Sides Portugal

A

TWO SIDES

Magnus Thorkildsen
- Country Manager
- Two Sides Nordics

Naciye Schmidt and
Anne-Katrin Kohlmorgen
Country Managers

Two Sides Germany

Two Sides ltaly




Global Reach W

TWO SIDES

yﬁhath‘énﬂTame
anaging I}‘(ec_tor
Two Sides Europe

I 5% t

Jules Van Sant

Executive Director  Director of Operatior
Two Sides Two Sides

North America North America

Kellie Northwood
Executive Director,

Two Sides Australia and
New Zealand

Fabio Mortara
President
Two Sides Latin America

Manoel Manteigas de Oliveira
Technical Director,
Two Sides Latin America

Deon Joubert
Executive Director,
Two Sides South Africa
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Central Marketing Team

TWO SIDES

PN Martyn Eustace Jonathan Tame

R\ Chairman Managing Director
‘\ = .
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Josh Birch Tandy Wakeford Gina Smith Laura Clarke

Campaign Marketing Greenwash, Design and
Manager Executive Membership & Marketing

Events Manager Executive



Sustainability Steering Group

Delegate Organisation Sector reflected
Cynthia Wee Communications Manager, PostEurop Post
Dr Rick Stunt Group Paper Director of Associated Newspapers UK and Chairman of NME Newsprint Newspapers

and Environment Working Group

Sarah Lesting

Head of Sustainable Solutions & Managing Director UK, Leipa

Paper Manufacture

Marie-Claude Ritt

Sustainability Manager, Sylvamo

Paper Manufacture

Niina Niemela

Senior Manager, Sustainability, UPM

Paper Manufacture

Pedro Filipe Silva

Sustainability Manager, The Navigator Company

Paper Manufacture

Isabella Bussi

Group Head of Sustainability, Fedrigoni

Paper Manufacture

Sandrina Machado

Product stewardship and environmental specialist, Sappi

Paper Manufacture

Laetitia Reynaud

Policy Advisor, Intergraf,

Printing

Jens Kriete

Sustainability Manager, Koeheler Group

Paper Manufacture

Viktor Kovacic

Managing Director, FEPE

Envelope Manufacture

Marco Martinez

Product Manager Release Liners and Sustainability. Ahlstrom- Munksjo

Labels and Packaging

Deborah Dorosz
Nicolas Coupry

Sustainability Manager, Antalis
Marketing and Sustainability Manager, Antalis

Paper Manufacture and Distribution

Louis Peake

Group Sustainability Engagement Manager, Smurfit Kappa

Packaging Manufacture

Rebecca Elliott

Compliance & Sustainability Manager, Elliott Baxter

Paper Distribution

Karoline Angerer

Sustainability Manager Kraftpaper and Paper Bags, Mondi

Paper Manufacture

Martyn Eustace

Two Sides, Chairman

Jonathan Tame

Two Sides, Managing Director

Josh Birch

Two Sides, Campaign Manager
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Marketing Steering Group

Delegate

Stephanie Kienapfel

Organisation

Mondi - Head of Marketing & Business Development, Mondi Uncoated Fine Paper

Sector reflected

Paper Manufacture

Kati Murto

UPM - Vice President, Stakeholder relations -

Paper Manufacture

Fredrik Holgersson

Holmen — Senior Vice President Sales

Paper Manufacture

Wim Dootselaere

Sylvamo — Head of Marketing

Paper Manufacture

Wolfgang Biirgers

Leipa - Marketing & Sales Director

Paper Manufacture

Margarita Goltz

Sappi Europe - Marketing Communications

Paper Manufacture

Catarina Novais

The Navigator Company — Marketing Director

Paper Manufacture

José Manuel Pinheiro

The Navigator Company — Head of marketing Tissue

Paper Manufacture

Micaela di Trana

Fedrigoni, Marketing and R&D Director

Paper Manufacture

Maren Fohrmann

Igepa — Marketing Manager

Eugropa — Paper Merchant

Brigitte Abessira

Antalis — Communication Manager

Eugropa — Paper Merchant

Mathew Faulkner

Canon - Head of Marketing EMEA

OEM

James Hewes

PRCA — CEO Public Relations & Communications Association

PR & Communications

Mark Davies Whistl - Managing Director DoorDrop media and President of ELMA (the European Letterbox | Mail and Door Drops
Marketing Association)
Mike Turner ECMA - (European Carton Makers Association) Managing Director Packaging
Jan Le Moux Two Sides Country Manager - France Two Sides
Anne-Katrin Kohlmorgen Two Sides Country Manager - Germany Two Sides
Josh Birch Two Sides Campaign Manager - UK Two Sides
Martyn Eustace Two Sides - Chairman Two Sides
Jonathan Tame Two Sides - Managing Director Two Sides
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8 New Central Members in 2024

NEW Central Members 17 NEW UK Members in 2024 OSDE
« Baumer hhs Gmbh «  Acorn Web Offset Ltd
e Co-Ro *  Anderton Board

«  Bahson Colour Print Ltd

« Czech Publishing Association . Colombier

* ECPA «  Frugalpac Ltd

« EMPHA - the European Manufacturers «  Inkfish Solutions
Paper Honeycomb Association . iSupply

« Koehler Paper SE «  IT Solutions Services

«  Konica Minolta

« Lenzing Papier GmbH

«  L&S Printing Company Ltd
« PulPac AB

«  Mail Masters (Scotland) Ltd t/a PM Solutions

«  McAllister Litho Glasgow
3 NEW UK Members in 2025

e Birch Print
«  Formara Ltd

*  PMG Print Management Limited
»  Screen Europe (UK)

«  Sharp Printing Limited

* Touch Design «  The Meliora Group

*  Weatherbys









Greenwash spans both paper
and paper packaging sectors

« Persistent messages driving consumers to digital

communications 7 Help us help the planet

with paperless bills

« Changes to EU Packaging Waste Directive, will
reduce secondary packaging

 An increase of Greenwash messages related to
packaging reduction is expected

 Boutique manufacturers of alternative “Tree-Free”
paper (bamboo, grass) seize opportunity to make
sensational misleading and exaggerated
statements

« NGOs and campaigns, example Canopy, World

|~

TWO SIDES

European Green Deal: Putting an
end to wasteful packaging,

boosting reuse and recycling

On average, each European generates
almost 180 kg of packaging waste per year.
Packaging is one of the main users of virgin
materials as 40% of plastics and 50% of
paper used in the EU is destined for
packaging.

H European
Commission

Counts, pushing the narrative on alternative fibre,
resource efficiency, and using less

Brands get creative to ditch
secondary packaging

Consumers are teed of excess packaging. Bramds are seekdng to most
e o nital demamls withowt selling their products shor




Current German Exampl

BMW Financial Services

MEIN FINANCIAL'S
PAPIER WAR GESTE

Sehr geehrte Damen und Herren,

Ressourcenschonung steht bei der BMW Group im Zentrum der Unternehmensausrichtung. Dies
beschrankt sich nicht nur auf die Fahrzeugproduktion, sondern umfasst alle Unternehmensteile. Wir, die
BMW Bank als Teil der BMW Group, mbchten gerne gemeinsam mit lhnen ebenfalls einen Beitrag leisten,
um unseren Gkologischen FuBabdruck weiler zu reduzieren.

Vor diesem Hintergrund haben wir uns vargenommen, weitestgehend auf Papier zu verzichten. Wir
freuen uns sehr, wenn Sie uns bei diesem Vorhaben unterstiitzen und unser Online-Portal Mein BMW
Financial Services nuizen. Dort haben Sie papieriosen Zugriff auf Schreiben der BMW Bank und fir
Sie relevante Informationen — Gbersichtlich und klimaschonend.

Oldenburgische Landesban

. O, fychs 0 R L Servizes & Autirage  [E] Die 0LB
“lﬂ Privathinden ~
BANK dnlinebarking  Digitale Filiale  Konten und Karten  Anlegen  Finanzieren  Versichern  Immobilien

Privatkueden > Oalinehankieg » OLE Dnlinebanking > Oslineservices ebessicht > Eleklonisches Pasifach [Papienenicn)

Das Elektronische Postfach: Bankdokumente einfach digital verwalten

Sie nutzen bereits das Onlinebanking der OLB und wollen Ihre Bankdokumente ebenfalls online erhalten? Hier erfahren Sie, wie Sie sich fiir das
elektronische Postfach im Onlinebanking freischalten.

Freischaltung fiir die digitale Zustellung Ihrer Bankunterlagen im OLB Onlinebanking

n Einloggen B Service aktivieran u Aktivierung bestitigen
Melden Sie sich mit Ihren Zugengadatan zum > Akthigren Sie die elakironiache Zustaliung Ihrer > Beatétigen Sie die Aktvierung mi Ihrer
Onlirsbanking an unter dem i “Service- elekbronschan Unterschrifl oder TAN,
Postfach-Sarvicas”.




Adidas - Success August 2024

Ein weiterer Schritt zu mehr Nachhaltigkeit Diese E-Mail online anzeigen

SCHLUSS MIT UNNOTIGE
PAPIER

Wir haben uns das Ziel gesetzt, unseren CO2-Fuflabdruck zu verkleinern.
Weniger Papier zu verwenden, bringt uns diesem Ziel einen Schritt ndher.

In Deutschland und Spanien haben wir schon Uber 2 Millionen DIN A4 Blatter
gespart — das entspricht 19 FuRballpldtzen! Deswegen sagen wir jetzt auch Bye-
bye zu Ricksendeetiketten und Hallo zu digitalen Lésungen.

illkommen im Zeitalter der papierlosen Lieferungen!

6,06 million
customers

NO MORE UNNECESSARY PAPER
We have set ourselves the goal of reducing our carbon

foolprint. Using less paper brings us one sfep closer fo
this goal.

"After internal review, we can advise that the
statement you referenced is not part of our current
or future communications plan. we continue to
check our statements on paper as part of our
checks."



DHLGaschait 6 Deepl @ kalander @ KBMpro @ NewsAktuall & mite

Esprit - Success October 20

PDF e-Invoice PDF Image Papier
Papier vermeiden (nachhaltig sein) v v b4
Geld fiir die Post sparen v v b4
Verbesserte Transparenz v (\/) (\/)
Verbesserte Datenqualitdt und -genauigkeit v (\/) (\/) °
Lieferanten sehen den Status der Rechnungen v b4 b4 Re m Ove d fro m We b S |1e
€ > € %5 esprt h %
88 | & orive [ kelender [ Docs QR Tabellen [ Fri i & Bicgl kouize ... B Ui canm.. @ MIT-SCHMIDT Koo @ BLOGPOST PR-Pr.. % Compuzz, Geafiss.. 4| Analytics & keporting - Geogl.. B @leqBox icelea  [E] Redakticnsolan k.. [F] Two Sides Recher_ »

W Hoher Vorteil (\/) Mittlerer Vorteil M Kein Vorte{

PDF e-Invoice

PDF Image

Papier

Als latzte Maglichkeit kinnen Sie Rechnungan in Papierform
bevorzugte Option und digjenige mit den wenigsten Vorailen
Anforderungan, die im folgenden Lieferantenleitfaden aufgef)
sorgfaltig zu lesen und 2u befolgen, um zu vermeide

nurg - Lisferantenleittadan

=SPRIT

The page you are looking for could not be found




Current French Examples

Interparche

UN GESTE EN MOINS POUR LA PLANETE.

Banjour

Wiars courses du 1571172022
Dfum moskank de:

16.85€

Dang volre Intermarchd de Paris,
21 Rug Brancion
75015 Parig

Viues Lrowsverer wolra lcket de caisss an
pigcs joinle e cal email,

Merci powr valre fidéitd. On espére yous
révoir Lrds bisntdl,

L'équips Inlermanche

Jevenez membre
Club TotalEnergies™

T e N
% kg i ——

e ol e e SRS L A




Fonica

1 VOIS N [PONENET FO & |Ine O INESSa0E COrTRONETMENE,

sasFONCIA

Y Removed from Website

ACCES A Wi VIEMTS F

Chére cliente, Cher client,

Chez Foncia, nous sommes constamment 3 ka recherche de moyens innovants pour
améliorer nos services.

Dans cette optique, nous nous tournons vers |la mise 3 dispesifion £lectronique de tous
vos documents dirsctement dans vatre espace client MyFoncia & compter de ce jour.

Cette transition vers k2 numérigue permetira de réduire notre empreinte carbone tout
en simplifiant et sécurisant 'accés a vos informations importantes.

Les avantages de cette nouvelle méthode incluent :
H Accessibilité instantanée - \os documents seront disponibles dés quiils

seront géndrés, wous permettant un actés instantané depuis nimporte qual
appareil connecté & Internet.

H Economies : La dématénialisation de vos documents permet d'écono-
miser les fraiz d'affranchissement pour lensemble de |a coproprigts. /

| —
H Ecologie et durabilité : En &iminant l'envoi physique, nous réduisons

notre impact sur fenvironnement en &conamisant des ressources ef &n mini-

misant kes déchets.

. e
H Sécurité renforcée : La mise & disposition Slectronique offre un moyen

sécurisé de stocker et de consulter vos decuments, renforgant ainsi la con-
fidentialité de wos informations.




SNCF

BY TRANSILIEN

RECHERCHER Q ACCESSIBILITE + I FRANCAIS

Se déplacer Tarifs & Services & 9 Mon compts
& visiter » forfaits » réseaux sociaux »

156 million
Passengers
each year

PRET A SAUVER QUELQUES HECTARES ?

Oublie le papier, la souscription au forfait
imagine R 2019 / 2020, ¢’est 100% en ligne !

CRIRE -

Removed from Website
Ready fo save a few hecrares.

Forget paper, subscribing fo the imagine package. If's
100% online




AXA - Jan 2024

Email address:

9 million
customers

Mobile number:

Add a landline number 4

e've gone paperless; it's better for the environment, so it's better for everyone. But because we know
ome customers prefer it, you can still have your documents posted to you, just untick the box below.

-~ happy with online documents

Accessibility and support

We're here to help our customers, no matter what. We offer various types of support, such as
documents in Braille, large font and audio formats, and the option to add a trusted person to your

Weve gone paperiess, it’s beffer for the
environment, so it’s better for everyone.

\\

/

| can confirm that we will be removing the statement “/fs
befter for the environment, so it’s beftfer for everyonég’ from
AXA Insurance UK plc’s marketing material. We will be
making this change as soon as operationally feasible.

| would like to thank you for bringing this important matter
to our aftention.

Yours sincerely

Mark Gardner
Chief Counsel — AXA Insurance



HMRC - Jan 2025

HM Revenue
& Customs

Go paperless

with the HMRC apr

helping the environment.

e’re reducing the number of paper letters we se

Make sure you don't miss any important updates from us by opting into paperless
letters in the HMRC app today. Join & million people olready soving paper and

\

/

Further to our recent correspondence with your colleague
Mr Tame, we are reviewing the language used to promote
the HMRC app through our communications channels.

As we are a large organisation of 65,000 colleagues across
wide business areas, these changes can take some time to
be implemented. | am sorry you received another flyer with
the previously flagged statement ‘go paperless with the
HMRC app and help the environment’.

We are taking action to rectify this messaging as quickly as
possible. | hope you find this reply helpful.

M Muluka Policy Correspondence Unit



envoPAP

The Sustainable Materials Company

How Is envoPAP Better than recycled paper?

Itis a long established fact that a reader will be distracted by the readable content of a page when looking at its
layout.

=
L

No purification Reusing waste Saving carbon
needed materials footprint

“EnvoPAP, a leading sustainable materials company, creates products from discarded agricultural fibres,

offering a sustainable alternative to traditional paper and packaging materials that rely on deforestation

and fossil fuels. This unique approach not only saves trees and reduces air pollution, but also minimises

plastic waste, and supports fair pay for farmers. By ensuring the sustainability of our products’ start, use,
and end-of-life, envoPAP is leading the way to achieving Net Zero.”



Greenwash

As of Q4 2024:

PRESS RELEASE

31.12.24, Londaon 11:00 GMWT

o Two Sides Global Campaign Reports Rising Greenwash
] 2 84 8 C d (] 8 3 2 E U ) Cases As Organisations Focus On Sustainabilit.
I ompanies engaqge . g y
Two Sides has chal ‘orerf:',&'w isations found fo be communicating greenwashing

o their g i more than 1 260 organisati ing or changing

misleading anti-paper stalements.

* 1,280 have changed their messages (825 EU) oo ey i il

have previously relied on paper for custemer communicetion shiffing their custerners from frodifional
poper-based services fo digital platfarms to cut costs. This fransition is often cccompenied by misleading
and unsubstaniicted ervironmental marketing claims like "Go Green - Go Paperless” or "Choose -killing

» Global Press release update: May 2025

Consumer preferences are being ignared in the push e digital communicatians Data from the 2023 Two
Sides Irend Trocker repert revecled thot 55% of European © helieve that co
enviranmeantal arguments for switching to digital are misleading and are primarily about reducing

company costs. Additionally, the research shows that 76% of consumers want the option to chooze and

da not want to ke forced over to digital communicatians

As corparate sustgincbilty goins ottention, other sedars like fissus and paper-based pockeging ore alse

facing Greenwashing, with products being misleodingly morketed as mare susiginable. These claims
o e . D F often cite various ervironmental reasons, such as the use of new or aliemetive fibre sources, but are
Deutsche Bank

Twa Sides furcpe Managing Director Jonathan Tame says, *Thess gresnwash claims nat only breach
estoblished ervironmentel marksfing regulotiens but alsa harm an industry with o well-esteblished and
continually improving environmental treck record. For from "soving trees,” o healthy market for forest

products, such as poper, encourages the long-term growth of forests through sustainable farest
. rmanagement. Many of the arganisalions we challengs are surprised fa learn that Eurcpean farests have
N tW t aclually been expanding by the equivalent of 1,500 foatball pitches svery day.”
S i i r k i i S ; E ; e a es Glebally, Twe Sides hos engaged over 2,800 arganisations making misleading cleims abaut paper. In
Europe alone, 811 campanies, including South West Water, New Loak, BMW Finandial Services and

Deutsche Bank, have removed ar chonged these statements

I remains vital thet these misleading messcges ars challenged o ensure that the industry's great
ervironmentol record iz acknowledged and to protect the livelihoods of thousends of people who work in
the farest, peper, pockaging and print sectors from the impact of epportunistic end deceptive greenwesh

rmaorketing,” Tame =oid

Twe Sidas LK
407327 262920 goguirizs@ivmsh AL
iCon Cantee, Easkern Way, Ooverrry, MR OGE, Unisd Kingdom

Mercedes-Benz

TWO SIDES




Increased Brand Engagement to Prevent Greenwas

Resource to educate Brands and Marketeers on why they
should not greenwash, covering;

» Papers environmental credentials
* The impact of digital

» The right to choose

» Advertising regulations

Two Sides and the industry should use this proactively

Published in English, German, French and Italian

‘GO -'Green Go Paperless”

essages Are Misleading

tof Greenwashing

Consumars are increasingly aware of the impact their choices have on the envil t and are infl d by erwi hal

or grean claime made by frusted i Gry h is defined as iour or

that make peopla baliove

that @ company is deing mona fo profact the ervironment than it really is¥, [Cambridge Dictionary) or, “Disinformafion

dissaminataed by an organisafion so as fo present an

Many leading organisations, including banks, utility
companies and felecommunications providers, are urging
their customers fo go paperless with daims that poperless
bills, statements and other electronic communications save
treas, are “greener” and better for the environment.

Thesa staternents ore greanwashing. They are not specific,
not supported by relioble scientific ewvidence, life cycle
analysis, and are misleading because they imply that
elecronic communication always hos less effedt on the
environment than printed materals. This contravenas
advertising regulations in mest European counfries.

PR SR R R s

1. Gopaperless, save trees and help save the planet
2. Mowve to email away from tree-mail
3. Goto digital stafernents and protect the environment

These stotements are not just misleading but hugely
darmaging to an indusiry that employs in the UK alone,
116,000 people 1,096,000 EU, in more than 8,400 business
[M5,700 EU]. Most commonly, the driving reason for this
move to digital communication is cost reduction.

This information sheet will provide you with valuable facts
and sfatistics that you should consider before encouraging
your customers fo switch to digital communication for
environmental reasons.

29% of believa organi ing digital

«as batter for the ervironment is really &o:n saving cost.
—Two Sides/Toluna, 2021

ol blic image.” (Wikipedia)

Myth — Going paperess saves frees and stops
deforestation

I's commen fo see orgonisafions make shoternents such
as "save trees ond stop deforestation” to encourage
their custorners fo mowe from paper cormmunications to
dectronic communicafions. In fact, thess statements quite
simply aren’t frue. Hera's why.

A healthy market for forest producs, such os paper,
encourages the long-term growth of forests through
sustainable forest management. Which, in turn, helps to
mitigate climate change by absorbing CO0:.

Between 2005 and 2020, European forests, which provide
90% of the vingin wood fbre used by the European paper
industry, grew by 58,390 km? — an area bigger than
Switzerland and ameunts to 1,500 football pitches of forast
growth avery day [United Nations FAO, 2020).

Providing on organisofion s sourcing s poper from
responsible producers, they should not be concerned about
saving trees. Indeed, quite the opposite.

Batwaen 2005 and 2020, Europaan forests graw by
1500 football pitches every day!

Print, Poper and
Paper Packaging
hove o great
emironmental
slory o fell

Wk twaridas e

TWO SIDES




TWO SIDES

If you see Greenwas

QreenWOsh @ i



mailto:greenwash@twosides.info?subject=Greenwash

org
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Global Reach

Love Paper ads published in:

 Europe (UK, France, Germany, Italy, Sweden, Finland, Norway)

e USA & Canada

 Brazil & South America

: The
Economist

« Australia & New Zealand

Who's gonna stop
4 no-deal Brexit?

QW

UNZERTRENNLICH
PAPIER UND BAUME

Eurapaische Woldet, die 10r dic Heestalung won
weliens Precuioe genutal wersn.
Feaacha van 1 500

Prespuer  Erviaciue de weahry Goschchie 0
B ]

AT R —

vl L S
.




Simple Messages

PAPER REVOLUTION

71% of paper and 82% of poper-based packaging is recycled
into new products; one of the highest recycling rates
of any material in Europe!

o tm: Corfedonrn 3 Snepean Paper Ieduewas KERL 2021 mng Sesel, 260
i ope FLET = Homery, Swleered ood e LK

E'-- 'E Discover the story of paper 2
7 M www lovapaper.org LOVE
=u3 Sean for poper facts, cchvilles, PAPER

Erd = blogs and much morel

PAPER LOVES TREES

European forests, which provide wood for making paper,
paper packaging and many other products, have been
growing by 1,500 football pitches every day!

ay

+ Ko

E E’ Discover the story of paper 2
= www, lovepaper.org LOVE
Sean for paper facts, activitles, PAPER

Ea Yoll  Glogs and much morel

PAPER POWER

62% of the energy used to produce paper and
paper-based packaging in Europe comes from renewable sources.

E Discover the story of paper 2
www, lovepaper.org LOVE
Sean for paper facts, acthifles, PAPER

Tell  blogs and much merel




Love Paper messages reach 230m+ European
consumers every year. On the page and online

AMARPAPELEFACIL e

Ministro salva motoboy

B AMAR PAPEL € FACIL

CPI da Covid

Over 2,900 Love Paper adverts
placed in Europe 2024

0

=

",

;Me!le.m;aa da economia

deve ser lenta

O papel e a comunicacdo
impressa sdo ferramentas
altamente eficazes na
alfabetizacdo

\
PAPER

o zines
panerom b waew ke org br

o ovepape

LQav

10 likes

LOVE
PAPER

r.org.br

53.6 million metric tonnes
(M) of e-waste was produced

TPET M eSO across the world in 2019.

27 November at 08:09 - @ Source: Ghabal E-waste Manfiar, 2020,

Paper flowers have gained more and more popularit
few years. Especially for weddings and other celebratd
paper offers a unique alternative to traditional flower: bpiscover the facts cbout paper @
definitely not as durable as their siblings made of pap """

s anil & hers

£+ - See original - Rate this translation




Love Paper Website

Consumer friendly information for people who see adverts/social media posts and want more
information.

Provides links to Two Sides website for ‘deeper dive’

Regional sites in:
Europe (English): https://lovepaper.org/

Germany: hitps://de.lovepaper.org/

ltaly: https://it.lovepaper.org/

Brazil: hitps://lovepaper.org.br/

Latin America: hitps://al.lovepaper.org/

United States: https.//lovepaperna.org/

Australia: https://lovepaper.org.au/



https://lovepaper.org/
https://de.lovepaper.org/
https://it.lovepaper.org/
https://lovepaper.org.br/
https://al.lovepaper.org/
https://lovepaperna.org/
https://www.lovepaper.org.au/

Using The Love Paper Logo

The Love Paper logo is a registered trademark of
Two Sides Ltd.

The logo can be used by Two Sides members on
their communications or on client work.

Brands, manufacturers, publishers and retailers can
register to use the logo under licenced agreement.

Wider users must agree to terms and conditions of
use.

Products must comply with EUTR: European Union
Timber Regulations (UKTR)

www.lovepaper.org/logo

www.lovepaper.org

www.lovepaper.org

LOVES

PAPER

www.lovepaper.org

LOVES

PAPER

www.lovepaper.org


http://www.lovepaper.org/logo

Love Paper Product Promotion

E PAPER AND ANTALIS SHARE
)MMON LOVE OF PAPER antalis

Duplo |

www lovapopar.org

gampaign, ran by paper advocacy group Two Sides. that infoms consumers of the positive stories nbout print, paper and paper
s hiave been a proud and sappestive member of Twa Sides Tar many years.

eyt ing about papes from s emdronmental crecentials bo its ability to improse merntal well-being. learning and enhance creativity.
'L ey industries around thal can aspite lo berome gerunaly suslainabie. The paper industry, howeves is one of [hem,

4 '\.'
ternational Ltd - ,.,‘-\-.. .'F
rgral - e 46 (10 reviews) - Printing service .?" Contact Us & I ‘
3 gogl f .
A% J \'__

IPER LOVES TREES PAPER POWER PAPER REVOLUTION

@ Duplo

ol Like O Message O

.

1

%a SHARING SOME LOVE... DISCOVER OUR ANIMATED VIDEQS!
2

L

P

Discover new oportunities with
flexible and sustainable paper
and card packaging.

Stand out. Make a difference
with on demand digital packaging.

ANTALIS LOVES PAPER. ANTALIS SUPPORTS LOYEPAPER.ORG SHARE THE LOVE. CELEBRATE THE PAPER POWER!



Create your own campaign

Antalis paper merchant ran a Love

Paper Valentine campaign on Social
media

@ antaliscreativepower

In 27 European Countries

Supported by a range of videos
which were shared on social media

T T t 85% {

: l i wi Prom

is post 15 :

recent posts. Promote tto reach a der romote

audience, View insights

O Q ? imerie and others
Link to the campaign messages oot

rate all p
amaliscreati\repower Today, we celeb I

i ication agencies,
' iﬁ‘b“.?l.?:t;‘,“;iaiif‘;g?"éiaﬁ?S‘&“,.“,"l‘?”‘ 4
through your own website

LOVE PAPER AND ANTALIS SHARE o O
A COMMON LOVE OF PAPER antals

Just ask Antalis

‘www lovepaper org

ve Paper is a campaign, ran by paper advocacy group Two Sides, that informs consumers of the positive stories about print, paper and paper
ckaging. Antalis have been a proud and supportive member of Two Sides for many years.

» both love everything about paper, from its environmental credentials to its ability to improve mental well-being, learning and enhance creativil
fact, there aren't many industries around that can aspire to become genuinely sustainable. The paper industry, however, is one of them.

N A

N
PAPER LOVES TREES PAPER POWER PAPER REVOLUTION

SHARING SOME LOVE... DISCOVER OUR ANIMATED VIDEOS!

* Antalis Loves Paper - Part1

* Antalis Loves Paper - Part2 :

ANTALIS LOVES PAPER. ANTALIS SUPPORTS LOVEPAPER.ORG

SHARE THE LOVE. CELEBRATE THE PAPER POWER!




Helping Brands tell the sustainable
story of their paper use

ABOUT MYTHS & FACTS RESDURCES HEWS & MEDLA, COMWTACT US

LOVE PAPER LOGO IN USE

Lowa Pope o giobal compoion seomoling e sualsinobls ond civocive cfiribcies ol prind, pope> ond poper pockoging

B\RM‘““"“‘W

e g THE MATERIALS AND PRODUCTION METHOD USED
\i Y€1 INTHIS PROSPECTUS WERE CAREFULLY SELECTED
T0.SUPPORT OUR COMMITMENT TO

IHE o

Here are just a few of the decisions we made, balancing
the environmental impact with quality and usability:

Brgos BBL Good Food Cofion Toders Sakreburys
Calogues Papor wop Popor Wops, Colnlogues Peoimational Maiing Ersciopes
EMaiings

E o

Birmningharm TRy Liniversisy RSPCA Plonscr Poper Diver Bonas
Frospocie Erraciofes WRrapping Soove [T
ak
m
§
W [ . g
e Invepoperang h i i Ak -
Hinbiot Grabom & Greon
I P4 L5 g mare e renawak f e malatiz.s, apd are e from minarabe’ 52 Cmiague c

.
£ PLEASE RECYCLE THE PAGKAGING AND PROSPECTUS WHEN YOU HAVE FINISHED WITH THEM.

29

it icteet Fois Spoce ME

Top Of The Pops
Cofologue Colologue Brochune

Fopar ‘Wrop



https://www.twosides.info/love-paper-logo-in-use/

Love Paper can support the story that brands
want to tell about their sustainable packaging

KARTON

PACKAGING

www.lovepaper.org

CORRUGATED
PACKAGING

=1 www.lovepaper.org www.lovepaper.org
w SABE 0 QUE TE
PREGUICINHA = i
s il = | B PAPER
s_ 6k =} CUPS
Guulie G : - t
sl —_— =

www.lovepaper.org www.lovepaper.org



Example of Love Paper in use ltaly

Design & communication competition

, , creating promotional adverts
Engagement with graphic schools and
ORIGAN LACARTA ORIGA ALACARTA ORIGAMALACARTA

Universities to talk about the sustainability e i
of paper and a future in the industry J‘ é AN

ORIG LA CARTA

L;’iii




AMA LA CARTA - LOVE PAPER

Chi Vive del bosco, lo protegge! Cosi fa anche la carfa
Whoever lives in the forest protects it! So does paper.

S
chi vg:si 2 anche

el bosco:
h

October’24

More than 260 posters in all
the stops of Milan Metro for 15
days

Call to action is to Love Paper
ltaly Website

Looking for budget to do this in
Rome 2025

Plantala!
MNop restare
Indifferenziato.




LOVE
PAPER 4

WEEK

3rd - 7th Feb 2025

lovepaper.info/lovepaperweek




Love Paper Week

Love Paper Week — A global initiative for the
industry to collectively champion paper,
sustainability and attractiveness, to consumers
and business.

Simple assets and resources, communicated
widely, for the industry to use through social
media and other individual company
communications.

Year 1, modest activity but growing year on year
to be a truly recognised week.

Mobilise everyone in the world of paper to
celebrate Love Paper Week. From direct mail
and sack paper to corrugated board.

LOVES
PAPER

WEEK

3rd - 7th Feb 2025

lovepaper.info/lovepaperweek




Love Paper Week Activity

« w/c 6" January:

Landing page live Newsletters sent out on Love
Paper Week.

« w/c 3 February:
Love Paper Week live! Content going out on
social media every day that week.
#lovepaperweek

« w/c 10" March:
Report created on engagement and results.

<
vy WEEK
3rd - 7th Feb 2025

lovepaperinfo/lovepaperweek

PAPER
3rd - 7th Feb 2025

lovepaper.info/lovepaperweek

Declare your love
for paper producis!




Love Paper Week

We ask you to please get involved and
support Love Paper Week by using these
marketing communications and resources
on your social media, emails and online
calls, to help inform consumers on why
paper is a sustainable, effective and
attractive medium.

If you have any questions about Love Paper
Week or the assets available, let us know.

Q) 3rét- 7th Feb 2025

W' Jovepaper.info/lovepaperweek
. 'y

lovepaper.org/lovepaperweek " CGCPWEEK

o H
Ll


https://lovepaper.org/lovepaperweek/

Trend Tracker Survey



|

TWO SIDES

Providing Facts To The Industry

Trend Tracker research published every 2 years

To explore and understand changing consumer preferences,
perceptions, and aftitudes towards print, paper and paper packaging

» Environmental Perceptions
» Reading Habits
» Packaging Preferences

» Aftitudes towards Tissue Products

Next survey to be published May 2025

Global study of over 10,000 consumers by independent research company Toluna
Europe: Austria, Belgium, Denmark, Finland, France, Germany, Italy, Norway, Sweden, UK

Globally: Argentina, Australia, Brazil, Canada, New Zealand, North America, South Africa




The Complete Data

The full analysis will be available only to members at European and Country level in PowerPoint.

Broken down by:
« Country

* Age

« Gender

Contents

6. Reading Habits

38. Environmental Percepfions
61. Packaging Preferences

81. Tissue Products

95. Reading Habits

0. Environmental Perceptions
129. Packaging Preferences
144. Tissue Producis

149. Reading Habifs

164. Environmental Perceptions
183. Packaging Preferences
199. Tissue Products

205. Reading Habits

224. Environmentfal Perceptions
249. Packaging Preferences
271. Tissue Products

281. Reading Habits

301. Environrental Perceptions
326. Packaging Preferences
349. Tissue Products

355. Reading Habits

371. Environmental Perceptions
390. Packaging Preferences
406. Tissue Producis

412. Reading Habits

423. Environmental Perceptions
447. Packaging Preferences
463. Tissue Products

469. Reading Habits

485. Environmental Perceptions
503. Packaging Preferences
519. Tissue Producis

525. Reading Habits

541. Environmental Perceptions
559. Packaging Preferences
575. Tissue Products

581. Reading Habits

597. Environmental Perceptions
616. Packaging Preferences
632. Tissue Products

638. Reading Habits

654. Environmental Perceptions
673. Packaging Preferences
689. Tissue Producis

695. Reading Habits

711. Environmental Perceptions
730. Packaging Preferences
746. Tissue Products

752. Reading Habits
768. Environmental Perceptions
787. Packaging Preferences

806. Reading Habits

822. Environmental Perceptions
841. Packaging Preferences
857. Tissue Products

863. Reading Habits

879. Environmental Perceptions
898. Packaging Preferences
914. Tissue Products

920. Reading Habits

940. Environmental Perceptions
965. Packaging Preferences
987. Tissue Products

TWO SIDES




What do you believe has been happening to the size
of European forest area since the year 2000?

% of EU consumers who believe European forests are growing
16% 15%

14%
12%
10%
8%
6%

4%

2% Forests are growing in area at a rate of over football pitches every day in Europe

0%
2011 2013 2016 2019 2021 2023

© Two Sides Ltd 2023



What percentage do you think is recycled in Europe?

% of EU consumers who believe the paper and paper packaging recycling rate to be over 60%.
25%

20%

20%

15%

10%

5%

European Recycling Rate for paper and for paper packaging

0%
2011 2013 2016 2019 2021 2023

© Two Sides Ltd 2023



Trend Tracker — Resources

Reports to be published in June 2025

4-page Key headline summary publicly available in English,
French, German and Italian

16-page Executive report, English, exclusively for members
(or for purchase @ €849)

Detailed PowerPoint report exclusively for members

Factographics for social media (co-branded for members)

Post COVID, The Preference For Reading In Print Has Improved
0%
1] 65% European Consumers
1 - . il \ 2023
| Only 15% of European consumers in 2023 understand | - S ;;%\ 2001
that European forests are actually growing in size. . ot s Y =
& - 35% 335 3%
Between 2005 and 2020, European forests grew by % o i S g ——
58,390km? That i area larger than Switzerland! ' = 2 9%~
Twb . . ; 0%
i 0%
Newspapars/ Maogazines Books Product Bills and T Parsanal
Haws. € .
e l‘:m\'l‘l;" Casha’ond ocd. s y-.,;:s-‘
Discivec il cnn.sl.n'r!ers.th.i!'\k “Fm!‘_‘" oL Indu‘“w i o Discover whal consumers think cbout our indusiry
o i products, Vit hoiied fvfo/trand- ke 2023 s and its producls, visit twosides Info/frend-tracker-20

European Findings

|

TWO SIDES




Trend Tracker 2025 Communications

European s -
, ynopsis report fo b i
e -
English, French, German and I’rc:liigcxunbIISheCI nnsgdel

North America
el E and South America reports will also be

Press release
S, over a numb
throughout Two Sides countrieers(-)f months on the key findings

18 '
Environmental Findings — w/c: 261" May 202
: . . : 5
Reading Habits — w/c: 16™ June 2025

3. Packagi
- Packaging Findi
ndings - w/
c: 7" July 2025
The paper industry undeservedly suffers from an environmental perception problem:

Latest Report Reveals

4, ' i
Reading Habits (2) — w/c: 28™ July 2025

y ‘paper’

Two Sides’ |atest stud
rint, paper, PA

perceptions towards p per packaging a
ards one of the world’s oldest and unive

5 Envi
. ironmental Findi
Findings (2) - w/c: 18™ A |
U g U S.I, 2 02 5 attiu{des tow g ;
‘ monitor and report upon evolving consumer per CeP“‘; ®revalent.

alternative digital channels of communication becom
2021 study show that, whilst paper retains its place as @ vital communication and packaging
he environmental impact of the paper industry.

in misconceptions about t

6. Packaging Findi
aging Findings (2) — w/c: 8™ September 2025 |
Results of the

materials, there rema

opean forests are growing
|l believe forests are decreasing in size, with 59% of UK consumers

i lity, between 2005 and 2020, European forests grew by
jvalent to 1,500 football pitches of forest

Consumers are not aware that Eur
The study found that consumers sti

pelieving that Euro
an impressive 58,390km

Partner
/member webinar 10" June 2025

o Just 9% of UK consumers understand that Europea
« 18-24 year olds (Gen Z) have the highest pelief that forests are shrinking (69%)-
% in 2013), t

« Although more people pelieve forests are growing

ey L

here is still 2 significant



Members Survey

« We would like to develop a greater
understanding of how our members perceive
and value our campaigns, so we can focus
our attention on delivering the most value to
supporters and stakeholders.

» Quick and easy - should take no longer than
5 minutes to complete.

 You can be entered into a free prize draw to
win 1 of 5 €20 Amazon vouchers

» Results will be shared with members

Two Sides Membership Survey

We would like to develop a graater understanding of how our membars parceive and value our campaigns, 5o we can focus our attantion on dal

This survey should take no longer than § minutes to complete.
By completing this survey, you can be entered into a free prize draw to receive 1 of 5 Amazon Gift vouchers for €20.00.*

“Your details, whilst not compulsory for the survey, wil be required upon compltion to be antered into the prize draw.

* Required

Genera

1, Please rank what you believe should be Two Sides’ priorities, where resources should be focused in 20257
(With 1 being the highest priority.) Drag and drop the answers to order them.

Moderately

Rarely

ivering tha

most valu

@ to



A

TWO SIDES

Andrea Boltho

Director of Oxford Economics at Oxford University

“Where is the European Economy Going?
More uncertainties than ever”




|

TWO SIDES

1 Please ask questions through the Q&A function
We will have 5-10 minutes at the end of Andread’s session

Q&A







Marketing Materials And Tools

TWO SIDES

Myths & Facts Booklet

ALY
Print.dnd Paper
Myths & Facts

Packaging Facts Booklet

. T
Paper Packaging
The Natural,Choice
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. The Fact - Paper is highly recycled and maturally sustainabls

7. The Fact - virgin fibres from sustainably managed forests are

needed to maintain the paper cycle

09, The Fact - Most of the energy used is enewable and carhon

intensity is surprisingly low

11, The Fact - Paper prodiction is dependent on water, get relatively

19, Thee Fact - Thie paper industay supparts & cireular sconany)

15, The Fact - Flectranic cormmanication also has environmental

17, The Fact < Kany consumers value paper-hased communicalion

20. Sources
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Fact Sheets

—

Paper Packaging, The Natural Choice
Paper Bags, The Natural Choice

Paper Production & Sustainable Forests
Paper Recovery & Recycling

Forest Benefits & Biodiversity
Renewable Energy & Carbon Footprint
Paper’s Water Footprint

The Impacts of Greenwash

What's More Hygienic; Hand Dryers or
Paper Towels

OV O N oD W N

d, efficiently prody iately used and ibly di
It is assantial to prevent product damage and can help extand o product's life. i B
«chain and provides safe and corwenient access to goods. Packaging communical
whilst providing a great ‘unboxi i to thosa gifts or luxury tem:
damaging to both brands and the planet.

Paper and cardbog
material in Europe. Inf
was recycled, outpe
glass packaging (74
packaging [41.8%)2

The impact on the environment caused by discarded man-
made materials has reached critical levels.

There is now a greater need than ever for packaging fo
be sustainable throughout its life cycle. Packaging should
incorporate eco-design at s inception, use responsibly
sourced raw materials, and be manufactured using efficient
processes that are driven by renewable energy. Packaging
should be re-used or recycled wherever pessible, then sent

In Europe, paper fibg
on average.’ Howew
fibre can be recyclel

TWO SIDES

Tgitpich werden wir mit den

konfromdien,
d-nmmhhhmmmmw

wo. much dusch dis

de Zohl won
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fo the most opproprigte end-of-ife solution, such as
incinaration for energy generation or cormposting.

Devebping efficiench
oollection systems @

one day help realisa {
Paper packaging is part of the solution. Paper packaging is avnep

made from wood fibre, @ notural and renewable material

that is highly recycled. The Eur
The Sustainable Chaice industry ai
The ke aterial for maki vaging | recycling rati
(ellulos: ﬁ’k:nr: frr:m 1::95, :: r::‘:?ur;lgc::?eac\a\?:bleg;\gd \: ETE,
a highly recycled raw material.

Product Protection

Virgin fibre is sourced from sustainably managed forests.
Despite consumer perception, European forests are growing
in size. Between 2005 and 2020, European forest cover
grew by 58390km® — an area larger than Switzerand
and equivalent to 1500 football pitches of forest growth
every day.!

Packaging plays an
and extending a

packaging, there wa
usad to make the prg

The global panden
consumers shop and
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In 2018, the European paper and
cardboard recycling rate was 83%
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Eurostat, 2018
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Insight Articles

« Alternative Email Footers

« Paper From Alternative Fibres

« Tissue Made From Trees

« Single-use & Reusable Packaging

« The Importance Of Paper-based
Materials In Education

» Which Is Best, Print or Digital?

 Regulatory Overview, Print & Paper

Single-Use Vs Reusable Packaging,

Which Has The Lowest
Environmental Impact?

July 2023

As we move foward a zerc-carbor’ future, can
rofilcbla, semi-pormanent containers to protec

Prasanving products, porficulory food and medicit
ond somefimes aluminium. This has reducad was
recycling eadh layer of scale whilst baing econam
other bia-based materials ore inceasingly possl
dhorges offen requiring copital imvestrment. For ay
with widedy recycled or compostable materiak & |
miachanical and shel-ife performonce.

This Is whera innovation and b it

The Importance Of Paper- \'/
Based Materials In Education

July 2023

O

s of non-mnewabla, corbon-fich msourcas:

Hawing @ welHrvested, hamaonised waste o
difflerant kool authorifias monoge vandng waste ¢
recycied 38% of plasic in Europe’ due 1o the wids
rotes for exceaded that of plastic with 82% of pap

The pending Europecn Packaging & Pockaging W
cumantly undar reviaw in Brussels and this new s

* Reduca he ganamiion of pacaging wasle
* Promoata o drcuiar economy for packaging in §
* Promote fhe uphake of recycled confent in pad

o undarstand fufure frands, if's ofian o good idag
devalopad, particuioty when many resourcas ang

Corrugated Packaging

Single-foca corrugoted lona loyer of mal-fad paps
In Ergland In 1856 by Edward Healy and Edward |
waar, ninateen years |atar, in 1871, an Amarican, §
trarepestation. In 1894 twa other Amarnicans; Henl

mmugatad %o maks o strong, lightwaight and rigil
when converled Into versatie, stackable boxes. T

Today the global comugated box sector cansumag
predicted to graw by 6.4% by 2028.*

mwmmumm has change

While mary of thesa changas am nod
in fhis orticke, msearchers ora baginnin

In the past 10 to 15 years, than has bes
oning. This shit aoceleraied ropidy du
this increasing reliance on digial mefi
Informaticn. Thess & also growing com

Digital Vs. Paper-Basad Materl|
In 2018, researchers in el and Spal

digital fdt and printed fat. They foun
fats!

Similarly, @ shady involving milicns of b
Dewedoprent I0ECD] found that thosa
occouniing for sociol backgmund and
8-10 years] “who used foblets nall org
usad tham- ol equivalent o

- T

Which Is Best, \'/
Digital Or Print Communications?

March 2024 'nS?ght

AN too often going [ ] by wanting fo move their cusiomers on-iine fo reduce cosl, with

of lower Impocis. Howewe, the benedits and effectiveness of one medium
over the other is not that dear cut. Furthermors, the impact of digital communications s nol consequence frea, foo offen
ignomd and nof fully understood.

Since the imvantion of the first personal computer in fhe mid 1960, thewarkd of digitisation has transformed fechnology fo be able
1o process, store and acoess data instany anywhara on the planet. The pace of change has been breatiaking, and that change
is only going to quic 1o the voracious igh-spead mobile and vifualcompuiing fo power our imerconneced
world ond e Infemet of Things 0T, Arsfidol Infalligence (A, Augmented Reality (AR, Vitual Reality (vR), outomafion and

Paticia Mexander is a psychdogist af
aithough students think they learn mel
the peoblem can ba attribuled fo he g
et messages or social-media posts;
attertion and thought, people still tend

As well os encovroging us 1o read quli
mantal maps thot halp us fo remembar
but thars for mere dificul when scrolll
just whan scrolling that tha brain strg
sfory, some ot tham maod o prirmed var
the chronology of the plot betiar than

The banafts of paper-based learning n
olso produca bather results. A& 2074 sty
noftes on a laplop. When It cama o jet
notos for 10 minutes before tha st “Hh

o
WS e o
foon

|

Much of #is has had a posiive impoct on our lves thus far, parficulorly connecling people over long distances.
Unfortunatedy, ifs not o good news!

The Envirenmantal Impacts Of Digital

The envirenmenial impact of this dighal evolufion cannat be ig . ThalCT, e chnalogyl, Indusiry
ocoountad for 4-4% of glebal alecirichy use in 2020, which is mara than 2% of global greenhousa gas emissions. With inoeasing
demand, the ICT Indusiry is expeciad 1o Increase s global eledridty use over the next decade

Couplad with e energy requiemeants to power digifal c , tha demand fior nan-
growing of o comparable rate, creating o huge waste challenge for futus generations

mra aarth miners is

Tha alactronic wasie problem is colossal and growing quickly. In 2019, the industry producad 53.6 million formes of wasta globally
When precious maserials ke ion, copper and gold are theown oway, this fuels more extraction through mining wit

negaive arw il | This problam is by tha fad fat ondy 42, 5% of o-wosto wos collacted for
redycling in Ewope in 2020,

Much has baen writien about the Impoct on our heath, partioularty for younger peopie, by the addicion to electronic devices.
Dacreasing lavels of concentration, o demaasa in memory retention and a negafive impact on our wellbang. Al this tokes its toll
on sodety ond leads in g communication *

Printed Taxtbooks Make A Return To Education
As reporied In the UK Guardion newspaper®, a soon-o-be published, groundbreaking study from neurcscientsts a Calurnbla
Unisarsity's Teochars Colege has coma down dadsivaly on $ha matter: for *deaper reading” tham is a deor odvantage to mading a

1ead on paper, miher han on o screan, whae “shaliow reading was obsarved”. This ressarch Is net unigue and Tollows ofher couniry
concams about fha removal of tedbooks from schook.

Swedan was one of the first Europeon couniries thol odopted digitsafion within its educafional curmiasa In 2008, I has now
ennouncad geing back fo using printed tadbooks i an atempt to improve educafion, Sweadish Ministar of Educafian, Lofio Edholm,
onnounced in an arfide published in GiteborgsPosten, June 2023, that i was proven by studies prsanted by the Swedish Natlonal
Agency for Education that oan oy ing digital contant *

i Print, and
+44 [N327 2H2VED @twasiesLix Lol
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Factographics And Mini Videos

+ 20 Factographics on the sustainability
and aftractiveness of paper, print media
and paper packaging.

« 20 Mini Videos

- |deal for social media

Discover the facls aboul paper

www . twosides.info

Between 2005 and 2020, European forests

grew by 58,000km*. That is an area larger
than Switzerland!

To find out more inferesiing focls,
igh v -

90 % des in der europdischen Papierindustrie
verwendeten Wassers'wird in-guter Qualitat
in'die Umwelt zuriickgefiihrt."

= ;
Filr wailers Faslen Sesuchan Sis bite
e twaldes dnfo

82% av pappersforpackningarna atervinns

i Europa./Det ar det mest atervunna
forpackningsmaterialet i varlden!

Kiill:

Far mer fokta, besdk
nardics twosides infa

A

TWO SIDES

Le foreste europee, che forniscono legno per

la fabbricazione di prodotti di carta, crescono
ogni giorno di 1.500 campi da calcio!

Al

P scapring ol pil intarsssan visla
ft.twosides infn

-
5
65 % dés Francais ne fontpas attention'atxs
‘publicites quis’affichentsurleurs ecrans.

|

Cécsuvrsz la pe-smronce snvienremsnialke
2 sapinr s bwssides info

rden durch'
nline-Aktivitat,

Direktwerbung'zu

wie den Besuch einer Websife oder einem)
Online-Kauf bewegt.

Filr wailers Faslen Sesuchan Sis bite
e twaldes dnfo




Can Be Personalised For Members And Supporters

Zwischen 2005 und 2020 wuchsen
die Walder Europas um-eine Flache von

58.000 km? - eine Flache, die grofier

ist als die Schweiz.

s, o v bl by vty Bl rmargmd e by ety b For sty mait o i,
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Papierverpackuiigen
Die Entscheidung fiir Natiirlichkeit

Print ond Poper
Muths & Facts

BURGO

Paper and paper products
only account for 0.8% of
European greenhouse
gas emissions.

Did Yoy Know

an Environmental




Member Co-Branding Process -

SIUTTRETTE P FILLRS. PRHILY LT LS TLL Two SIDES

CO-BRAND THE MYTHS & FACTS BOOKLET

T AT
| Print and Paper
| Myths & Facts

The Myths and Facts booklet is one of the key resources of the Two Sidas campaign. The booklet addresses commeon miyths about print and paper and dispels those
myths with verifiable facts.

By adding your company’s kego to the front cover, these parsonalised booklets can be a valuable fool to share with customers, staff and stakeholdars.
To raceive the co-branded Myths & Facts booklet, plaase fill out our form below and atiach your company loge.

Y Imporant Nota: Pleass ensura that your logo is a PNG with a transparent background, and that tha dimensions of your logo are no mare than 1000px x 1000px. For
European fo It avide wood fo h ! = the best resulfs, ensure your logo fills as much of that space os possible. See example af the boftorn of the page.
making paper products, have been gro
by 1,500 faothall pitches ever

Two Sides Member Co-Branding Process



Social Media Package For Members

TWO SIDES

Two Sides Social Media - Member Content Plan

A simple social media package for our
members and supporters to follow:

Suggest our members post 1 of these every 2 months to their social media channels to help further support Two Sides
If you are already using co-branded Two Sides factographics/videos, please cary on doing so instead.

Suggested Text Graphic/Video URL
Paper is based onwood, a natural and renewable material. Paperis
one of the most recycled products in the werld and epitomises the
1 circular economy moedel of make, use, recycle and reuse.

Eurcpean recycling rate 71%.mp4 https:/ftwosides.info/sustainable-products/ ® 'IO . I 1_ 'd . I d- 1_ 1.
In 2022, a total of 55 million tonnes of paper was collected and SOCIG pos I eas, lnc U Ing ex ’

recycled in Europe, reulstingin a recycling rate of 71%.
Suggested Text Graphic/Video URL

video/graphic and URL link.

comes from sustainably managed forests where the cycle of planting,
2 growing and logging is carefully controlled.

Eurcean forests grew by 58,390km2.mp4 | https://twosides.info/european-forests/
Forests cover 40% of the Eurcpean territory and are growing in both . .

« Variety of industry related messages
Suggested Text Graphic/Video URL

The Eurcpean pulp and paper industry produces criginal bicbased
products usingwood, a renewable material. It is alse the largest single
industrial user and producer of renewable energy in the EU.

 Suggest using 1 every 1-2 months

3 The paper industry's carbon emissions have reduced by 50% pertonne |61% of energy is renewable.mpd https:/ftwosides.info/renewable-energy/
of preduct from 1890 to 2022.The Eurcpean pulp and paper industry is
also the biggest single user and preducer of renewable energy in
Eurcpe, with 61% of its primary energy consumption coming from
renewable sources.

Suggested Text Graphic/Video URL
Demand for sustainable packaging has never been greater. Paper

packaging is not only the most recycled packaging materialin Eurcpe,
it also utilises an excepticnally high amount of recycled materialin its

https:/ftwosides.info/paper-packaging-is-recycled-

112020,825 f ll paper s pockaging s eeycled, more-than-an-ther-material Over 90% of the water used in the European
outperforming glass packaging (76%), metallic packaging (763), and papeT industrg is YetLl'ITIEd tO the

far exceeding that of plastic packaging (38%).

S —— Sapeticee = ~ environment in QOOd CIualitg :

4 production. B82% paper packaging recycled.mpd

‘Without new virgin fibres frem trees, the paper cycle cannot be
maintained.

To find out more interesting facts,
visit osides.infa




NEW - Sustainability In The Community

New page on our website for members to promote sustainable innovation/campaigns/stories.

Will also be included as an item within Two Sides Newsletters which reaches 12,000 people

MUST be environmental news/sustainability initiatives.

Please send news and pictures to enquiries@twosides.info with the subject:
For Sustainability In the Community



mailto:enquiries@twosides.info
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Communications Strategy

TWO SIDES
4 N L ® 4 N
Business % \ Consumers
PrOfeSSi o n a |s www.twosides.info www.lovepaper.org F o c U s
Focus 6 language websites
11 Language websites Resog ICES 60,000 visitors p.a.
120,000 visitors p.a. Information Regular e-newsletters

Active on Social Media:

Regular e-newsletters
Active on Social Media: Facebook

LinkedIn \ / Instagram

Facebook - . o ™ X (Twitter)
X (Twitter] 180,000 Website Visitors TikTok
20+ million Social Media Reach
K / (annually) K /

- /




Campaign Update
Europe version published twice a year in
English & German

4-page A4

Highlight key results from campaigns:
Greenwash
Love Paper

Marketing activities

Keeping our members informed

Two Sides

y = Jonathan Tame
4 ] Managing Director,
Two Sides Europe
Welcoma to the Europaon Campaign Update, to
inform our volued members and stakeholders of

aur activities and achievements across the Two
Sidas, Love Poper and Anti-Greenwash compaigns.

Tha global Two Sides Trend Tracker 2023 survay,
published in June, explores changing consurmer
preferences, perceptions, and atfitudes fowards

print, paper and paper-based packaging, focussing
on consumers’ environmental perceptions, reading
habite, packaging preferences and atttudes towards
{issue products. This important biennial survey reveals
both opportunities and challengas for the industry;
sea page 3 for more details.

In Europa, a worrying increasa in Greenwashing
cases continues, where companies make misleading
statemnerts that moving to digital is Better for the
environment than paper-basad communications. A
recent example is REWE, a German retailer, which has
announced they are remaeving 73,000 tonnes of print
1o "save” the ervronment. Two Sides has written to
REWE, dernanding jusiification of these sensational
claims, and what the equivalent digital impact would
be alongside a press release on how REWE are
misleading their customers.

We continue to work hard in telling the great
envirenmental story of print, paper and paper-basad
packoging to consumers with more than 1270 adverts
placed in national newspapers and magazines
during January — June this year. Talling consumers
the sustainable story of our industry ond its products
remains a crifical focus of our work.

You'llfind more details about our results and activity
from January to June over the naxt few pages.

Headlines Jan - June 2023

-

8o
&
<

g
L

79,000

T O SRR U

Print, Paper and
Paper Packaging
have a great

|/

% 1= [ TWO SIDES|

wwwtwosidesinfo  www.ovepaperorg

TWO SIDES

REWE To Remove Printed
f;:‘vr;s:;:;:ﬂ:?s Flyers From 1st July 2023

{t purposes, citing A ding fo the wany, the new ising

hd vilifying paper. strategy will save more then 73,000 tonnes of paper,
70,000 tonnes of CO,, 1.1 million jonnes of water and
380 milkion kWh of energy every year ™

German refailer,
ouncement fo
inted promotianal To read the press release and the lefter Two Sides sent fo
ns, €iting REWE, go here: htips://bit.ly/REWE_Greenwashing
onmental benefits

aper. We have We work hard to ensure brands understand the

g these misleading envirenmental credentiale of print, paper and paper
Ld substantiation of packaging. Greenwashing remains a serious threat
Ld. to owr sector, which employs over 1,096,000 people in
meora than 115,700 businassas in Europe.

portant Successes This Year:

Hastings 7/
DIRECT ZURICH

our Anfi-Greenwash campaign at: ides.info/anti-greenwash/

e&manché

138 Jan - June 2023

.
ﬂems We falk direcily fo consumers, brands and industry,

telling the great story on the ottractivenass and

CONTENT ADDED sustainability of our print and paper-based products.
The websites are informative with*facts, figures, research

i TH\.E‘ETBV;::.EEDB and insightful articles that demenstrate the sustainable
and oftractive attributes of print, paper ond paper-based
packaging

For 2023, we have a focused social media plan to
reach 4.4 million business professionals and 8 million
consumers in Europe with our caompalgn messages.
Ower 39,000 business professionals now subscribe fo

www.twosides.info/campaign-update

SOCIAL REACH

our newsletters across Europe, as we confinue to build a
community that is knowledgeable and passionate about
the sustainability of our products.



https://www.twosides.info/campaign-update/

The Page -

TWO SIDES

e www.twosides.info
‘Micro-mag’ published 3 times a year in the UK ’

* Content covering the effectivenessand |  BEEEE

'''''
-----

sustainability of print media and packaging | [ -
* Facts, Information, News and Innovation -
* Members can use content
* Printed copies available on request

Subscribe: twosides.info/the-page

HEALEYS



http://www.bit.ly/the-page

O

POWER OF PRINT



Power of Print - London - Tuesday 5th November 2024

KESHINI DODHIA
B2B SALES MANAGER,
TONY'S CHOCOLONELY

STEVE MO5S

‘GROUP MANAGING DIRECTOR,

CEPAC LTD

MATHEW FAULKNER
EMEA DIRECTOR,
CANON EUROPE

JAMES PRYOR

CO-FOUNDER AND MANAGING PARTNER,

TOUCH

« 171 attendees

« Audio recording and presentations of all speakers are available
 Date Reserved Tuesday 4th November 2025

JUSTIN CAIRNS
HEAD OF OFFLINE PRODUCTION,
OGILVY UK

JONATHAN PORRITT, CBE
SUSTAINABILITY CAMPAIGNER,
& WRITER

|

TWO SIDES

DISCOVER THE POWER OF PRINT

JOIN US AT THE 13™ POWER OF PRINT SEMINAR TO DISCOVER PRINT'S
TREMENDOUS POWER w— T

SESSION 1(09:55 - 12:45)

CHARLES JARROLD
CHIEF EXECUTIVE OFFICER,

RACHEL ALDIGHIERI
MANAGING DIRECTOR,

SESSION 2 (14:00 - 17:00)

7™ NOVEMBER 202

W aTWOSIDESUK

Canon [BFEPRIGO

MEIL OSMENT JONATHAN TAME
FOUNDER AND OWNER, MANAGING DIRECTOR,

NOA LTD. TWO SIDES & LOVE PAPER

canon BFEDRGoN I By BPIF Pprintweek T




Jonathon Porritt

TWO SIDES

The Economic Impacts of the Climate Crisis

https.//twosides.info/uk/power-of-print-2024-
jonathon-porritt-green-futures

All speaker slides and audio recordings can be found
here: https.//twosides.info/power-of-print-2024

JONATHAN PORRITT, CBE
SUSTAINABILITY CAMPAIGNER,
& WRITER



https://twosides.info/uk/power-of-print-2024-jonathon-porritt-green-futures
https://twosides.info/uk/power-of-print-2024-jonathon-porritt-green-futures
https://twosides.info/power-of-print-2024

POWER OF PRINT

Save the date!

Tuesday 4™ November 2025
Stationers’ Hall, London




We Can Help With Events And Training

ol (
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\ \S J
\-_—’7 ~ . European forests have

been growing by over
1,500 football pitches
every day

European forests
are shrinking

drupa cube

" engage | educate entertal

HPrint Showm

| NEC BIRMINGHAM | HALL 17 | SEPTEMBER 20-22 | 2022
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CONG RESS

Krakow, Poland

15&16 ":‘-eptember 2022

webtnar

Discover Forests,
Sustainability and Paper
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TWO SIDES
www.twosides.info
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DISCOVERY.

EcorefMcikent Pager

LOVE\

PAPER

www.lovepaper.org






Attracting New Members

TWO SIDES

| The industry needs to support the campaign

Lasting

impressions

Al Two Sides we have one goal -

fo ensure that print remains one of the

most powerful and sustainable forms

of communication for ~rnnrmtinne A.
o come.

T Sides ackivaly engoge i Tound to be using The Lowe: Paper campiign bells millions of peaple every yeor abiout the ey .
imsubstantioted amircnmental daims about the use of papar, What Is Greenwashing? oract anviranmantal stary bahind print, popar and papar podaging E

et Sikes “awa theng.

ing i the practice of mai ated or

Bacoma a mamber foday and
of Mka-minded Industry profes:

L ]
=== Imagine
s st | - the power of print

* Biper odics ond support

sl Toine sl (e eseviiz ool benelits of o o,
Eervice, technology oF company bractice.”

kxd somiz comimo

_slorrecs o T s . . . - R—— L www.lovepaper.org

il bax

At Two Sides we have one goal -
to ensure that print remains one of
the most powerful and sustainable
forms of communication for
generations to come.

Print, Paper
& Paper Packaging

What a great, sustainable idea

Bocoma o member fodoy and join
our community of iike-minded
Industry peofessionals:

* Exclusive nebworking ond evers
= Promofional fools ond resources
I focts, figures ond cose studies
* Markat rands, news ond updales
33 1o e vty know-how
* Bypert odwos and support

44 JJ1327 28 arpanesgtmn e i Print and Paper have a grem
e i ol
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Two Sides Strategy 2025

TWO SIDES

Continue to tackle, misleading anti print and paper statements.

Strengthen engagement with publishers and secure more adverts. Develop social
media and digital channels.

Update of all our materials. Continuing personalisation and promotion
of all Two Sides resources, Myths and Facts, Fact Sheets, Videos...

- Database growth, E-newsletters, Social Media engage
« Regular members communication — The Page and Campaign updates
Increase number of organisations using our messages.
to tell the great story about our industry and products



Members Survey

We would like to develop a greater
understanding of how our members perceive
and value our campaigns, so we can focus
our attention on delivering the most value to
supporters and stakeholders.

Quick and easy - should take no longer than
5 minutes to complete.

You can be entered into a free prize draw to
win 1 of 5 €20 Amazon vouchers

Results will be shared with members

Two Sides Membership Survey

By completing this survey, you can be entered inta a

nger than § minutes to complete.

free prize draw to receive 1 of 5 Am

reater understanding of how our members parcaive and valu

azon Gift vouchers for €20.00.7

“Your details, whilst not compulsory for the survey, wil be required upon compltion to be antered into the prize draw.

* Required

Genera

ise rank

1. Plea hat you bel hould b
(With 1 being the highest prierity.) Drag

Conduct o

wi

Moderately

Rarely

€ Two Sides’ priorities, where re: rces should be focused in 20257

ne another

and drop the ans
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wers to order the
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ivering tha

most valu
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TWO SIDES

W &S O

- Raise Hand
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Mute Stop Video Participants [+ Reactions
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